
The Pulse 
Chattanoogaõs Weekly Newspaper Alternative

MEDIA KIT



Brewer Media Difference
} Locally Owned & Managed - 20 years in the market

} Recently nominated Chattanooga Area Chamber of Commerce Small Business of the Year

} Broad Base of Media Assets
} We provide the ability to deliver a comprehensive media campaign

} Each Property Delivers a Niche Audience
} We provide the ability to effectively target key demographics

} Active in the Community
} In 2008 alone, we provided more than half a million dollars in support to local charitable organizations 

through in -kind sponsorship

} Creative and Committed Staff
} Unrivaled creative synergy between media properties

} Ongoing training in new media technologies

} Subscribe to Ratings and Qualitative Tools
} Arbitron

} Scarborough Research

} Industry Members
} TAB (Tennessee Association of Broadcasters)

} RAB (Radio Advertising Bureau)

} AAN (Association of Alternative Newsweeklies)



About Us

} The Pulse ~ Chattanoogaõs Weekly Alternative

The Pulse is Chattanooga's premier alt -weekly newspaper and gives us a newsprint 

presence on the streets in more than 240 distribution points all over Chattanooga 

reaching over 32,000 influential customers.

When it comes to making òcultural buying decisions,ó Influentials who read The Pulse 

are more dependent on editorial (both reviews and feature articles) and advertising 

than both the general public and Influentials as a whole.

Culture, in almost every sub -category defined in the survey, is more important to 

Influentials who read The Pulse than to the general public or Influentials as a whole.

The Pulse Readers consume and recommend cultural activities at a 

much greater rate than the general public or Influentials as a whole.

Readers know they can trust The Pulse to provide the highest quality 

entertainment, art and culture news, while also providing fantastic 

columnists such as Dr. Rick, On the Beat with Alex Teach, and Shades 

of Green with Elizabeth Crenshaw.


